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Introduction
Recently, a debate over a different type of welfare has taken hold. Today, people are chal-
lenging whether what is often called “corporate welfare” achieves its stated goal of boosting 
economic growth. And, as in the case of traditional welfare, the debate extends beyond the 
effectiveness of corporate welfare to the impact it has on the principles on which this coun-
try was founded—particularly that of liberty.

Corporate welfare, also known as economic development, is widely used throughout 
Texas and the nation. From local tax abatements to the Export-Import Bank, governments 
provide billions of dollars each year in benefits to businesses in an attempt to improve the 
outcomes of the marketplace. In Texas alone, tax abatements, renewable energy subsidies, 
development incentives, and direct payments total more than $2 billion annually.

There is a spirited debate about what to do with some of Texas’ economic development pro-
grams. Proponents of government economic development programs claim that they have 
a proven track record of growing the economy and creating high-paying jobs. While there 
are multiple responses to this claim, advocates for reform start by pointing out that Texas 
has proven there is even a better path to economic development—the Texas Model.

Since the beginning of the Great Recession, Texas has added 1.3 million jobs, far more than 
any other state and 39 percent of all non-farm U.S. jobs created during that time. Texas has 
also become the nation’s top exporting state. Its $289 billion in exports in 2014 accounted 
for more than 17 percent of the U.S. total. And Texas’ adjusted poverty rate is second lowest 
among the 12 largest states.
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Key Points
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private sector initiatives 
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Texas wines—and liberty.
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whether what is often 
called “corporate welfare” 
achieves its stated goal 
of boosting economic 
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The evidence that the Texas Model outperforms corporate welfare is compelling. But it is also important to understand that 
corporate welfare has the same corrosive effects as welfare for individuals and fails to live up to the core American ideal of 
protecting “life, liberty, and the pursuit of happiness.”

Texas Wine Promotion
The Texas Department of Agriculture (TDA) already markets Texas wine. Through its Go Texan program, it provides ac-
cess to wineries, events, Texas wine trails, and various other wine related opportunities; there is even a Go Texan app. 

Government Economic Development Programs Don’t Boost the Economy
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In addition to the effort by TDA, there are plenty of private sector efforts that are getting the job done. 

“The mission of the Texas Wine and 
Grape Growers Association, Inc., is to 
promote the production and appreciation 
of premium grapes and fine wines from 
Texas, and to represent a unified state 
industry with common marketing, 
governmental and educational goals.”
 
The Texas Wine Lover website offers 
numerous opportunities to learn about 
Texas wine, as does the Texas Wine & 
Grape Growers Association App (de-
scription via Google Play Store):

The Number One Texas Wine App! 
Quickly find wineries by region or current 
location. Send and post instant vineyard 
& winery postcard images from your 
phone. Navigate your Tasting Room visits 
and yield program rewards, special offers 
& more. The official app of the Texas 
Wine and Grape Growers Association so 
you can sip, swirl and buy local. Provid-
ing up to date and accurate content by 
member wineries for events, wine pairings, live music and vintner dining experiences. Easily plan your trip, tour and tastes of 
Texas Wine Country!

Like the TWGGA’s Texas Wine Passport, the Wine and Food Foundation of Texas and the Texas Wine and Trail Magazine 
both offer their own mobile 
applications.

There are other practical 
methods of promoting Texas 
wineries and vineyards with-
out the assistance of the Texas 
Department of Agriculture or 
a state wine check-off program. 
Promoting the interests of local 
Texas wineries and vineyards 
can be done so by a private 
association like the Texas Wine 
and Grape Growers Associa-
tion. News and events can be 
updated and shared on various 
websites like the Texas Wine 
Lover, Texas Wine and Trail 
Magazine, among many oth-
ers. With the advent of social 
media, wineries and vineyards 
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do not need to rely on government agencies to market their own brand. Websites like Facebook, Yelp, and TripAdvisor give 
more power to the individual winery or vineyard to promote their business as they see fit.  From their own Facebook page, 
they can promote their own events and marketing. See examples below. 
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HB 3664 establishes a commodity producers board and authorizes it to establish a state wine check-off program in order to 
“plan, implement, and operate marketing, promotion, research, and education programs” relating to Texas wine. To carry 
out this plan, the board will be able to force, pending the outcome of a referendum, vineyard growers and owners of winer-
ies to pay an assessment. As we have shown, the vineyard growers and owners of wineries can already voluntarily contrib-
ute their earnings toward the marketing of Texas wine. 

Texas is the national leader in increasing prosperity for its citizens. It has arrived at this point because it has relied on the 
free market model of economic development and protected the rights of its citizens while largely rejecting the govern-
ment approach. Building upon this approach, Texas should reduce or eliminate current economic development programs, 
restrain growth in overall government spending and regulation, and reduce taxes. Relying on markets is the best way to 
promote liberty and boost the economy. 

continued

Appendix: Additional Examples of Private Wine Industry Marketing
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